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Andrea Angelique Hughes grew up in a business oriented family in 
Florence, Italy.  Miss Hughes and her family traveled between Europe and 
Asia giving young Andrea an opportunity to meet people from all walks of 
life.
A Graduate of Università degli studi di Firenze (Florence University) 
majoring in Business Administration. In 2008 she achieved a Lean Six 
Sigma Black Belt from Harvard University in Cambridge, Massachusetts.
Miss Hughes started her 'American Dream' working with a Fortune 500 
Company as a Territory Manager overseeing over 30 Big Box Retail Store, 
where she utilized her education and endeavors in applicable facets of 
business management and customer service.
She currently serves as the Vice President at DUCTZ of Fort Lauderdale, 
Proctor & Training Organization for NATE and an Advisory Board Member 
for the HVACR Department at Florida Career College. 
Miss Hughes trained and organized her team in response to the recent 
hurricanes: Irma, Harvey and Maria. DUCTZ of Fort Lauderdale, led by Miss 
Hughes, assisted relief and re-construction efforts by Belfor of North 
America. Their humanitarian outreach due to the recent natural disasters 
helped thousands of residents in Tampa, Florida Keys, Southern Florida and 
Puerto Rico. 
With years of hard work and dedication, Andrea understands what it takes to 
provide a stand-out service in a competitive market in providing first in class 
customer service and successfully operate a profitable company.



What is Marketing?
The management process through which goods and services move from concept to the 
customer. It includes the coordination of four elements called the 4 P's of marketing:
(1) identification, selection and development of a product,

(2) determination of its price,

(3) selection of a distribution channel to reach the customer's place, and

(4) development and implementation of a promotional strategy.

For example, new Apple products are developed to include improved applications and 
systems, are set at different prices depending on how much capability the customer 
desires, and are sold in places where other Apple products are sold.

Source: businessdictionary.com



TRADITIONAL VS DIGITAL MARKETING
Which strategy works best?
Traditional Marketing is helpful and still a common practice  within 

our industry. As a matter of fact, 6 out of 10 Contractors  in the Metro 

Miami area uses Print Advertising to reach their  customers. Print 

Marketing can be effective if proper tracking  measures is 

implemented for quantifying your ROI.

Digital Marketing on the other hand is used by 3 out of 

the 10  Contractors we surveyed and only 1 reported that 

ROI is  quantified in their digital marketing campaigns. 

What  happened to the other 2 contractors? They 

invested their  marketing dollars without considering 

what competitors are  doing and what digital medium 

their market is using when  looking for HVAC services. 

Their campaigns were not traced or  the data is not 

something the contractor is able to interpret.









Can you recognize these brands?



POWERFUL WEBSITE
on a BUDGET

 DIY
 User Friendly Interface
 No Coding Required
 SEO Guide 
 Versatile Platform
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According to Google, 34,00 searches are performed every  second 
on their search engine alone, and 75% of people never  click forward 
past the first page!

Screaming Frog is the perfect tool  for checking 
the back end of your  site, just like a search 
engine would.

It runs it's criteria over all links and pages  of 
the website offering data on Status  Codes, 
Page Titles, Meta Descriptions,  Robots Meta 
Data and put it all into a filterable spreadsheet.

Search
Engine
Optimization



SOCIAL MEDIA
MARKETING

 Simple to create
 User friendly interface
 Customized & targeted reach
 Set your own budget 
 Boosts customer interaction
 Easily measurable



AFFINITY 
MARKETING

Have you ever been offered a credit card branded with the name 
of another service?

When J.P. Morgan Chase Bank partnered with Amazon.com to offer an 
Amazon.com Rewards Visa Card, they understood the online shopping 
market was expanding. What better way to cater to online shoppers than by 
partnering with the world's largest online retailer?

This partnership, also known as an affinity marketing campaign, allowed these 
two companies to link their brands in a mutually beneficial relationship.

These campaigns are win-win scenarios for both parties. When one business 
partners with an organization to provide goods in exchange for access to a new 
market, both parties benefit. Through their affinity partnership, Chase Bank 
increases its overall customer base, while Amazon offers incentives to those 
using the credit card with their service, increasing the amount of people likely 
to buy products from Amazon.

SOURCE: marketing-schools.org



REFERRAL PROGRAM
Cool Cash Rewards Club is DUCTZ’ customer referral program 
designed to give back to our valuable club members! With 
monthly prizes like tickets to concerts, sporting events, and 
community activities, there’s something for everyone. We’ve 
given away over $20,000.00 worth of cash gift cards and prizes 
over the last year alone, and with your help, we’re looking to 
double that number!

Being a member is not only cool, but also rewarding. With $100 
cash gift card membership rewards, monthly and annual raffle 
drawings, and fun giveaways you will definitely enjoy being a 
member and a customer of DUCTZ.

The best part about the Cool Cash Rewards Club?
IT’S FREE TO JOIN! Plus, you’re entered into our monthly drawing 
every month you’re a member of the club.

You can EARN a $100 cash gift card just by referring your friends 
and family to All Year Cooling who could benefit from the same 
great services you rely on. When your referral completes their 
install and is verified, your reward will be on its way!



How It Works

All you have to do is to sign up, for free and send your referrals 
through our referral program! There's a lot of free giveaways and 
fun rewards every month. You’ll definitely enjoy reaping the 
rewards of being a club member and a customer of DUCTZ!

Step 1 - Register Online or by Phone
Click Here to register online or 
simply call us at **DUCTZ from 
your Mobile Device and we’ll get 
your account started.

Step 3  - Get Rewarded
After your referral’s DUCTZ
AC installation is completed, 

change your Referral Status to 
“Installation Completed” and 
wait for your $100 cash 
gift card in the mail.

Step 2 - Spread the Word
Start spreading the word to 
your family members, log and 
track your referral with our 
Cool Cash Club referral 
program online or by phone. 
The more referrals you have 
the more you earn!

Club Member Benefits
•$100 cash gift card on each referral with a verified, completed DUCTZ AC or DUCT installation.
•Welcome Gift Bag (Flyers, Pens, Free Filter & a surprise gift!
•Get a chance to be featured in our print ads.
•Access to all our Referral Tools to generate more referrals.

REFERRAL PROGRAM



VIDEO MARKETING
Video has taken over when it comes to marketing 
online. Right now, according to a survey my company 
conducted, at least 60% of consumers are watching 
branded videos on social media daily. In fact, 76.5% 
of professional marketers and SMB owners have 
found that using video has had a direct impact on 
their bottom lines.

SOURCE: Forbes



Sharing your content is easier.

The beauty of video is that you can use it across multiple platforms with only slight alterations. This way, you 
reach customers wherever they spend their time and increase your online presence in places you may have 
been neglecting, such as:

1. Emails

2.  Your website

3.  Social media sites, like Facebook or YouTube - and even Pinterest and LinkedIn let you share videos

5.  Tradeshow booths

Start with the sites and social media platforms that are already working for you. Those are the first places 
where you should share your video.



What to broadcast?

How to Video/Tutorials

New Products & Services

 Community Outreach

 Testimonials

 Sky is the limit!



What your customers say about you is 10 
times more powerful than what you say 
about yourself.

KEY to SUCCESS:

Ask your customers to fill out a review form
and use it on your marketing strategy.





Blogging: A Business Appeal

It was quickly recognized that it was not just news outlets that 
could benefit from having a blog; all businesses could benefit 
from it. Websites were waiting for an up-to-date blogging 
platform that could be used and in 2001, the company Six 
Apart released the weblog publishing system, Movable Type. 
Finally businesses were given the opportunity to connect and 
communicate with their viewers on a vibrant social platform.



LIST OF FREE
BLOG PLATFORMS

 Blogger.Com
 Wix.Com
 Weebly.com
 WordPress.Com

What are the Best Blog Sites for Me?

While there are countless free blogging sites out there, not all 
of them provide the necessities to help you effectively grow 
your blog. Some simply don’t offer critical features that would 
allow you to drive traffic to your blog and generate 
revenue/income.

Self-hosted blogs (WordPress.org), while requiring hosting and 
your own domain name, offer unbeatable advantages that 
most of the top free blog sites just can’t compete with.

How to Choose your Blogging Platform

There are top free blogging platforms such as WordPress, 
Weebly, Wix and Blogger with basic functionalities for everyday 
bloggers. You need to look deeper into the pros and cons of 
each platform to see why they are regarded as the best free 
blog sites trusted by entrepreneurs and business owners.



LOOKING FOR 

COST EFFECTIVE TALENT?

There’s an APP for that!



Best Practices:Strategy Killers:
1. Short but powerful

Create an impactful blog in less than 1,600 words

2.    Sporadic efforts
Create a Marketing Calendar

3.    Know your audience
Find what makes your customers listen

4.    Test, Analyze and Repeat
Make sure you are checking results



"The best way to predict the  
future is to create it."

-Abraham Lincoln



PLAN       EXECUTE     MEASURE





Andrea Hughes

VICE PRESIDENT
DUCTZ of Fort Lauderdale
Author – Speaker – Trainer

www.linkedin.com/in/andreaangelique

Andrea.Hughes@DUCTZ.com
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